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Modern marketing tactics, branding, storytelling win at seafood retail. 
BBRSDA partnership with Raley’s gives customers a deep dive into seafood stories.  

  
BRISTOL BAY, Alaska (Oct. 3, 2019) – Across the U.S., seafood retailers are catching new customers by utilizing 
social media tools, video, and in-store branding to connect customers with food sources. This helps customers 
better understand the origin stories of their seafood purchases, and it builds trust and value for retailers who invest 
in sustainable, high-quality seafood. Coupling themes of sustainability, fishermen profiles, and contemporary recipes 
with modern tactics like targeted social media, video creation, and digital advertising is proving to be a winning 
combination for sales at the seafood counter. 
  

 
[View the Raley’s and Bristol Bay Sockeye Salmon video on Raley’s sustainable seafood policy page or on Raley’s YouTube channel.] 
 
Prominent California grocer Raley's partnered with the Bristol Bay Regional Seafood Development Association 
(BBRSDA) in 2019 to promote Bristol Bay Sockeye Salmon to customers through numerous new channels. These 
efforts have delivered big results, as Raley’s year-to-date sales of sockeye salmon have increased more than 35% 
from 2018. Traditional monthly print ads and in-store seafood roadshow events were bolstered by high quality video 
and photo assets, targeted social media promotions, giveaways, and storytelling efforts that connected customers to 
the story behind the wild salmon. Raley's staff were armed with recipe cards, ice signs, and branded aprons to build 
customer awareness and brand familiarity. Customers can also purchase Bristol Bay Sockeye Salmon for pickup or 
delivery through Raley’s website and online shopping app. 
 
“Because of the quality of their product and the responsible, sustainable way it is sourced, deciding to partner with 
Bristol Bay was an easy choice for Raley’s,” said Todd Allen, Raley's Director of Meat & Seafood. “Our customers 
share our values and are interested in learning about where their food comes from. This campaign offered them full 
transparency into Bristol Bay’s operations and a glimpse at how much care and concern Raley’s put into selecting 
the high quality products in our stores.”  
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Members of the BBRSDA marketing team accompanied Raley's representatives on a trip to Bristol Bay, Alaska, in 
June 2019 in an effort to witness the world’s most abundant wild sockeye fishery and produce a promotional video 
highlighting Raley's commitment to sourcing quality sustainable seafood. The video will launch in early October in 
conjunction with National Seafood Month as an extension of the multifaceted promotion that aims to drive traffic to 
Raley's seafood counters. 
 

 
[Social media promotions were targeted to Raley's customer base and provided stories and modern recipe ideas.] 

 
“Raley’s has been an amazing partner, and their success illustrates the effectiveness of our marketing program, as 
well as the high level of demand for top-quality wild salmon,” said BBRSDA Executive Director, Andy Wink. “Our 
fishermen and the salmon they catch are special. They both have an amazing story and it’s very exciting to 
celebrate this fishery’s unique abundance with engaged customers.”    
 
BBRSDA and its fishermen look forward to partnering with other companies like Raley’s who share a vision of 
bridging the gap between passionate customers and dedicated seafood producers.   
 
About BBRSDA: The Bristol Bay Regional Seafood Development Association is a fishermen-funded group with a 
mission to increase the value of the Bristol Bay fishery through education, quality outreach, and marketing. Learn 
more at bbrsda.com. 
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